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Disclaimer  

This document contains forward -looking statements that  are exclusively related  to the prospects of the business, its 

operating  and financial  results,  and prospects for  growth. These data are merely projections  and, as such, based 

exclusively on our management's expectations  for  the future  of the business and its continued  access to capital  to fund its 

business plan. These forward -looking statements substantially  depend on changing market  conditions,  government 

regulations,  competitive  pressures, the performance of the Brazilian economy and the industry,  among other  factors,  as 

well  as the risks shown in our filed  disclosure documents, and are therefore  subject  to change without  prior  notice . 

As a goal to maintain  a correlation  with  the Financial Statements prepared by its external  auditors,  the considerations and 

comments contained herein are prepared on a consolidated viewpoint  of the economic group Hypera Pharma, and not 

necessarily individualized  by the various legal entities  that  compose the group. 

In addition,  unaudited information  herein reflects  management's interpretation  of information  taken from its financial  

statements and their  respective adjustments,  which were prepared in accordance with  market  practices and for  the sole 

purpose of a more detailed  and specific  analysis of our results. Therefore,  these additional  points and data must also be 

analyzed and interpreted  independently  by shareholders and market  agents, who should carry out their  own analysis and 

draw their  own conclusions from the results reported  herein. No data or interpretative  analysis provided by our 

management should be treated  as a guarantee of future  performance  or results and are merely illustrative  of our directors'  

vision of our results. 

Our management is not responsible for  compliance or accuracy of the management financial  data discussed in this report,  

which must be considered as for  informational  purposes only,  and should not override  the analysis of our audited  

consolidated financial  statements for  purposes of a decision to invest in our stock, or for  any other  purpose. 
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Large pharma market, biggest in LatAm 

Source: IMS Health (May 2016); 1 % of total value in USD bn 

2014 2019 
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2nd China 

3rd Japan  
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Fast-moving market, above EM average  

Source: IMS Health (Average Expected Growth) 
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Fast ageing of population driving sustainable growth  

Source: IBGE (2010) 

Population 60+  
(MM people) 

CAGR  

2.8% 

14 
20 

29 

42 

54 

66 
74 

8% 
10% 

14% 

19% 

24% 

29% 

34% 

0%

5%

10%

15%

20%

25%

30%

35%

0

10

20

30

40

50

60

70

80

90

2000 2010 2020 2030 2040 2050 2060

1mm  

p.y. 

7 



Low levels of per capita consumption  

Source: Organization for Economic Co-operation and Development (OECD), 2012 
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39% 30% 

31% 

Net Rev: R$3.6 bn  

Gross Margin: ~75% 

#1        Hypera          Aché      NC Farma 

#2         Sanofi         Eurofarma      Hypera  

#3         Takeda         Sanofi      Cimed 

#4         GSK         Novartis      Sanofi 

#5         Pfizer         Hypera      Eurofarma 

Hypera Pharma: leading, very diversified company  
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Revenue Breakdown  

 

Branded 

Prescription²  

 

Consumer 

Health 1 

 

Branded 

Generics³  

Focus on Brazil  Long experience  

Fast growing / 

resilient  market  

Diversified  

portfolio  

Source: Company financials; IMS Health Sept 17; Net Revenue LTM Sept 17 
1 OTC products and sweeteners. ² Ex -patents; products promoted to physicians; ³ Generics and Branded Generics.  
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Leadership  in covered  markets  

Notes: (1) Disregarding markets with share below 3% 

            (2) IMS Health PPP  

            (3) Average presentation price basis 
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Diversified revenue base  

Source: Company data, LTM Sept 17 
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Consumer Health  

Source: Company 14 

Products  

Demand Driver  

Å OTC drugs 

Å Sweeteners  

Å Media 

Revenue Breakdown  

39% 30% 

31% 

Branded 

Prescription  

Branded 

Generics 

Consumer 

Health  

Strategy  
Å Intensify  brand  extensions  

Å Improve POS exposure  



Launch extensions of leading brands  
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Sell-out (R$ million ) 
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8 23 

44 

2014 2015 2016 LTM Set 17

Benegrip Benegrip Multi
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2014 2015 2016 LTM Set 17

Doril Doril Enxaqueca
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17 17 
27 26 
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2014 2015 2016 LTM Set 17

Liquid Pills Gel Caps
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Source: IMS Health ð PMB Sept 17 



Improve POS distribution /execution  

Source: Dunnhumby Anti-flu + Decongestant - YTD Sept 16vs17 Value 16 

Example: OTC Category Management 



Improving trends in Consumer Health  

Note: Market share in CH markets (Flu, Cough & Allergies, Digestive System, Pain & Fever,  Vitamins & Supplements) 

Source: IMS Health ð PMB Sept 17 
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Branded Prescription  

Source: Company 18 

Products  

Demand Driver  

Å Drugs promoted  to  physicians  

(RX, OTX, Skincare) 

Å Prescription  by physicians  

Revenue Breakdown  

39% 30% 

31% 

Branded 

Prescription  

Branded 

Generics 

Consumer 

Health  

Strategy  Å Product  innovation  

Å Medical reps team  expansion  


